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Corporate Partnership
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Impact: K-Hiking2| 22 A|Z}
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PHASE 1.0 PHASE 2.0 PHASE 3.0
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Core Value Proposition
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Future Vision
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PROJECT OVERVIEW

K-Hiking EMICel Z22

CORE PRODUCT

K-Plogging Kit

e
H
10
ol
=
r-ln
7<
T
=
=]
O
2
r|0+
g
nle
Ol
o

K-Hiking Trend
Global Interest

Eco-Activity
Sustainable Action

K-Trend Positioning

Eco-Friendly Value
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